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Female 51.7%

. Male 48.3%

AGE

18-24

. 25-34
. 35-44
. 45-54
. 55-64

LISTENING HOURS

PER DAY
. More than 5 hours

3-4 hours

. More than 8 hours

Less than 3 hours

Less than an hour

EVERYDAY LISTENING

. Physical formats
. Radio
. Radio
Streaming
. MP3/Digital files
. MP3/Digital files

Streaming
. Physical formats

Live Music

’ Podcasts

MOST USED LISTENING
METHOD

Livemusic

. Podcasts
' Performing m:
o

FAVOURITE LISTENING

METHOD
. Radio
Streaming
. MP3/Digital files
‘ Podcasts
. Physical formats

Live Music

IMPORTANT FACTORS WHEN

hISTE_NING TO MUSIC...

Convenience

. Discovery

Portability

| LIKE TO LISTEN

TO MUSIC...
.Torelax

Whilst doing something else (e.g. exercisin
housework)

Whilst working

. When socialising
. As background

TECHNOLOGY

FORM&S

DEVICES USED

. Analog radio
. Cassette deck
. Others

MP3 player
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Vinyl turntable

‘ Digital radio

PHYSICAL MUSIC FORM

(o) REGULARLY USED

CD

| don't listen to physical formats

37%

60%

TECHNOLOGY 50%
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. Not at all true . 23:2

. Somewhat true

Neither true/ .. ..

U ntrue . . . . . . . . 10%
Quite true . — = 0%
. Very true Digital music technologies Being able to find out additidiia to try new digital musidt's important to me that I'm using

enhance my enjoyment of info is important to my enjogereites when they are firstthe most up to date services and
listening to music. of music. launched. devices.
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RECOMMENDATION

DISCO\@BY

| cen ecommerd Musio 0 my Fiencs RECOMMENDATION
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. X X . Not at all true
| often have Music recommended to me by Friends online
e —— @ someimes
| Often
| often have Music recommended to me by Friends offline .
. ‘ All the time
[
]
| seek out new Music
[ ]
[
]
| listen to Music recommended to me by online Services
]
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Quite true
| have access to much more Wiitisiso much music to chobgend to stick to music that I find it easy to discover new
. Very true now than | did 10 years ago.from, | find it difficult to maladraady know. music that | like without
choice of what to listen to. assistance.
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Having elements of my musicaim surprised by how accuiatglyk that my online listeniAgtantatic recommendationWhen | recommend a song to
taste displayed online (e.g imaline music service browsing may influence thesygiems are useful to my friends, | am helping to promote
shared playlist, or a lik | postecommendations reflect mydéstesic | am recommendeekpgrience as a music listetthe band / artist.

online) is important to me. online services.



