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Harkive - The World Is Listening...Again – Tuesday 15th July, 2014
The annual online music project, Harkive, returns on Tuesday 15th July 2014 to take another worldwide look at what it means to be a music fan in an ever-changing digital world. 

After gathering over 2,500 stories in July 2013, Harkive will once again mobilise music fans across the globe on a single day by inviting them to submit and share the story of how, where and why they listen to music. 
“Harkive 2013 was a tremendous success, and I'm hoping the 2014 version can build on that”, says Harkive's Craig Hamilton, “In the last 12 months we've seen yet more changes in the landscape of music consumption, with streaming services in particular beginning to grab a real foothold within global markets. With this being the second year of the project we'll be able to look at how the conversation around music listening is evolving.” 
Music fans will be able to contribute their stories to Harkive on 15th  July 2014 in a number of ways, either by emailing the project directly, posting to social networking sites such as Twitter using the #harkive hashtag, blogging their stories, or by posting on the wall of the Harkive Facebook page. 
A number of independent record labels, including Wichita Recordings, Static Caravan and Lojinx are supporting the project by contributing prizes. Those contributing their story on 15th July will be automatically entered into a competition for a chance to win CDs, vinyl, gig tickets, and a host of other items donated, including a limited edition print from artist Morgen Howell (www.supersizeart.com). A full list of the prizes on offer, plus details of how to contribute your story, are on the Harkive website, www.harkive.org  
By gathering these stories, Harkive will continue to capture for posterity a global snapshot of the way in which we interact with the sounds and technology of today, as it attempts to get to the essence of what music means to us as all. 
On Tuesday 15th July the world will be listening...again.
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Notes for Editors
· This is the 2nd instance of The Harkive Project. The first took place in July 2013 and gathered over 2,500 responses from music fans worldwide. The project received coverage from a diverse range of media outlets, including NME, BBC Radio 3, Popjustice, The 405, Hypebot, and others. The stories and contributions flooded in at such a rate on 9th July last year that #harkive became the number 1 trending topic on Twitter in the UK. 

· The project aims to make contributing to the project as easy as possible. Music fans can contribute simply by emailing their story to submit@harkive.org, or by posting on a number of social networking platforms using the #harkive hashtag. A full explanation of the various methods can be found on the How To Contribute page of the Harkive site

· Harkive 2014 will take place on Tuesday 15th July. Submissions will continue to be accepted until Tuesday 21st July, after which collection of stories will cease. Results and initial findings will be published on the Harkive site later in 2014.  

· Harkive was developed by Craig Hamilton as part of his MA Music Industries studies of Birmingham City University. In March 2014, shortly after graduating with a distinction, Craig secured funding from the AHRC to develop Harkive into a 3-year doctoral research project and will begin reading for his PhD at BCU from October 2014. 

· We are keen to secure coverage for Harkive project in print, broadcast and online outlets, and as such Craig Hamilton will be available for interviews, either by phone, email or in person, between now and 14th July. 

· Harkive is not affiliated with any industrial bodies or trade interest groups. None of the personal information collected (email addresses, etc.) will be shared with third parties. The information collected (stories and observations) may be shared with other interested parties upon written request.  
